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The Product: 
Blackscape is a website dedicated to helping anyone discover 
Black-owned businesses that are located in the United States. 
Their directory is filled with businesses that range from small 
startups to ones that have began to gain a global presence. 
Blackscape focuses on the message that shopping with Black 
entrepreneurs is not a “Trend,” but a “Lifestyle Change.”

Project Overview

Project Duration:
January 2022 – May 2022



The Problem: 
Many people are now looking to supporting Black 
entrepreneurs, but some do not know where to start 
looking or how to find relevant information about a 
certain business. Many online search tools do not 
provide all the necessary information needed to 
properly research Black-owned businesses.

Project Overview (cont.)

The Goal: 
Create a flexible website that allows users to discover 
Black-owned businesses in their own community and 
across the States. 



My Role: 
UX/UI Designer and Researcher who designed the 
Blackscape website from conception to delivery. 

Project Overview (cont.)

Responsibilities: 
● Conducting Interviews

● Paper and Digital Wireframes

● Low- and High-Fidelity Prototyping

● Conducting Usability Studies

● Accounting for Accessibility

● Iterating on Designs



Understanding
the User

● User Research

● Persona & Problem Statement

● Journey Map

● Empathy Map



User Research: Introduction

To begin my research, I conducted Interviews to understand the needs and frustrations of potential users. I focused 
learning how individuals search for Black-owned businesses they wish to engage with and support. During the 

interviews, I noted the challenges users faced when conducting searches for businesses. I then followed with with a 
general survey to narrow down my target audience and gather more information about how users search for local 

Black-owned businesses.

After consolidating notes, I identified 4 painpoints when it comes to searching for Black-owned businesses:

Initial Search, Lack of Information, Lack of Diversity and Broad Starting Points



User Research: Pain Points

Initial Search

When looking for Black-owned 
businesses, knowing where to 

start may be the hardest part of 
the process. 

Little Information

Some business search 
databases do not provide much 
information about a company 

other than their Name, Address, 
Website, and Reviews. 

Lack of Diversity

In some searches, the results 
still favored non-Black 

businesses in the search 
results. This resulted in 

frustration when looking for the 
right business.

Broad Start

A simple Google search may 
not be concise enough to 

answer “Black-Owned 
Businesses Near Me.” The vast 
amount of search results may 

be overwhelming and 
confusing.
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User Persona: Local Artist

Problem Statement:
Calvin is a community-driven 

lifeguard who needs a flexible 

black-owned business search tool 

because he wants to seek out 

new shops near him to purchase 

gear and equipment.



User Journey Map

Calvin’s Journey Map uncovered 
what happens when he searches 
for a local Black-owned business 
that sells Lifeguard Gear & 
Equipment.



User Empathy Map

An Empathy Map was created for 
Calvin and combined the differing 
perspective I uncovered during my 
research. These insights provided 
structure for my design ideas.



● Sitemap

● Paper Wireframes

● Digital Wireframes

● Low-Fidelity Prototype

● Usability Studies

Starting
the Design



Sitemap

Know that my research group wanted a 
strong search tool, I created a sitemap that 
focuses on the search and result aspects 
of the website.

The structure ensures that the website will 
help to narrow down on a specific business 
and provide as much information is 
available to users about the company.



Paper Wireframes 

I started by iterating multiple 
versions of the homescreen focusing 
on layout and hierarchy. I then 
identified successful elements and 
combined them to create a 
wireframe of the homescreen.



Paper Wireframes: Screen Size Variations

Because I am creating a responsive website, 
I translated the Desktop wireframe to a Mobile 
wireframe. I wanted to keep the same layout 
and worked to maintain hierarchy and formatting.

Desktop Mobile



Digital Wireframes

After reviewing feedback from the 
paper wireframes, I reworked the 
categories section to avoid 
information overload. This new 
layout is easier to read and clean.

Bold header to stand out 
from other information in the 
same section

Expands to show more information 
(prevents too much information 
being on the screen at one time)



Digital Wireframes: Screen Size Variations

Search box is split on 
mobile to accommodate 

more information

Desktop Mobile



Low-Fidelity Prototype

After creating the paper and digital 

wireframes, I created a low-fidelity prototype. 

The primary user flow focused on searching 

for gear, filtering results, and narrowing down 

on a specific business.

View the Low-Fidelity Prototype

https://www.figma.com/proto/4foKbw70QI5hYAmRgdhFvf/Blackscape?node-id=53%3A142&scaling=scale-down&page-id=53%3A2&starting-point-node-id=53%3A142


Usability Study: Parameters

Study Type:

Unmoderated Usability Study

Location:

United States, Remote (Zoom)

Participants:

7 participants

Length:

30-45 minutes



Usability Study: Findings

Make Buttons

On Mobile, there were several 
elements that hindered the user 
flow as they were not identified 

as interactive elements. 

Adding a Review

Several participants wanted to 
know how they could leave a 
review if they had previously 

shopped with them. 

Getting Directions

When viewing the location, all 
participants clicked on the map 
to get directions. This was not 

an interactive element (but now 
there needs to be a way to allow 

users to get directions).

See More Products

Most participants wanted to 
view more products or services 
a company offers before exiting 

to the company website. 
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● Mockups

● High-Fidelity Prototype

● Accessibility

Refining
the Design



Mockups

The “Filter Results” and “List | Grid 

View” text elements were turned 

into buttons to indicate they were 

not just text on the screen and 

capture the attention of the user to 

interact with them if necessary.

Before Usability Study After Usability Study 



Mockups (cont.)

To accommodate users wanting to 

leave their own review, they are 

prompted to “Log In” to leave a 

review on the selected business.

Before Usability Study

After Usability Study 



Mockups (cont.)

To view more products, users can 

visit the website or (scroll through 

more options on desktop).

Users are also able to see what 

sales are available for certain 

products and services.

Before Usability Study After Usability Study 



Mockups (cont.)

To help users get directions 

efficiently, a “Get Directions” 

button was added and links to map 

directions in another tab.

Before Usability Study

After Usability Study 



Mockups: Original Screen Size (Desktop)



Mockups: Screen Size Variations (Mobile)



High-Fidelity Prototype

Using insights from the usability studies, 

I reiterated my designs for a Revised 

Mockup and added a few more key 

screens within the user flow.

View the High-Fidelity Prototype

https://www.figma.com/proto/4foKbw70QI5hYAmRgdhFvf/Blackscape?node-id=166%3A4808&scaling=scale-down&page-id=95%3A5&starting-point-node-id=166%3A4808


Accessibility Considerations

All colors were analyzed for 
their contrast with the 

background on webaim.org.

Users who may have a hard 
time reading on a dark 
background can make 

changes via the “Accessibility” 
link in the footer.

Users who are vision impaired 
are able to access the website 

via alt text added to images 
for screen readers. 
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● Takeaways

● Next StepsGoing Forward



Impact
All of the participants who tested this website (and those 
who have reviewed by updates) were very excited to see 
an involved online search tool for Black-owned 
businesses. Compared to other websites, Blackscape 
provides the most information in one place.

Project Takeaways

What I Learned
A major thing I learned is how to design for responsive 
design. I realized that it is more than just making things 
bigger or smaller between devices, but about reordering 
elements to keep hierarchy consistent. 



Next Steps

I will continue to implement feedback and iterate on my 
high-fidelity prototype after another round of usability 
testing. I also want to build out more screens to expand 
the fidelity of the high-fi prototype.

After final revisions and modifications, my screen will be 
ready to send off to a development team to launch my 
website for public use!
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Let’s Connect!

Thank you for taking a look at my Process Work for the Blackscape! 

If you’d like to see more of my projects, feel free to view my portfolio below!

Email: connect@caitlinpowell.xyz
Portfolio: www.caitlinpowell.xyz

http://www.caitlinpowell.xyz

